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R O D U C E R R a y m o n d Mas-
sey describes his second fea-

|§B I ture as, "a story set firmly in 
J V a n c o u v e r a n d s t e e p e d in 

m y t h , a ques t fo r t r u t h a n d 
r e d e m p t i o n o f o n e J a c k 
Yeates, a washed-up journalist 
r e l e g a t e d t o o b i t s a t t h e 

•

Vancouver Gazette." 

D i r e c t o r D a v i d H a u k a 
and wri ter Michael McKinley 
began w i t h d o z e n s of ideas 

for a feature film. T h e y seized on a con-
cept which evolved in to Impol i t e , and 
eight days later McKinley delivered the 
first draf t of the script . Fol lowing two 
"ove rn igh t " rewri tes a n d wi th Massey 
now lined up as producer, the 
sc r ip t was s u b m i t t e d to a n d 
subsequently w o n B.C. Film's 
s econd N e w Views c o m p e t i -
tion. T h e program is l imited to 
first-time feature film directors. 
T h e N e w V i e w s b u d g e t was 
5 5 5 0 , 0 0 0 w i t h n o d e f e r r a l s 
and no addi t ional equi ty cash 
permit ted. B.C. Fi lm has creat-
ed a s e p a r a t e a r m , B . C . 
P i c t u r e s , t o a d m i n i s t e r t h e 
films it produces, and owns the 
negative and copyright . 

U n l i k e o t h e r f i lm agency 
investments, B.C. Film did not 
require a dis tr ibutor or broad-
cas te r to be a t t a c h e d to t h e 
project . T h e ra t iona le is tha t 
the filmmakers will have a freer 
creative rein to p r o d u c e the film they 
envisioned, unencumbered by commer-
cial interests. Massey incorporated Well 
Mannered Films to deliver a fully mixed 
3 5 m m master wi th five release prints, a 
one- inch broadcast master, poster, and 
press k i t s , all w i t h i n t he d e s i g n a t e d 
5550,000 . 

There was some preliminary positive 
word-of -mouth on the film, and Massey 
w a n t e d t o t a k e a d v a n t a g e of t h i s . 
T o r o n t o ' s Festival of Festivals invited 

I m p o l i t e to be part of the Perspect ive 
Canada program. T h e r e were also invita-
t ions f r o m I n d e p e n d e n t Fea tu re F i lm 
Marke t in N e w York and Vancouver ' s 
International Film Festival. 

However, B.C. Film had other ideas. 
Agency head Wayne Sterloff wanted to 
s tar t the f i lm in E u r o p e then b r ing it 
back to be sold in the N o r t h American 
market . Massey felt instinctively that the 
festival route would pay off, and Sterloff 
ultimately agreed. Fur thermore , a prece-
dent was set when the product ion con-
tract was a m e n d e d to include an addi-
tional 525 ,000 for p romot ion . 

B u o y e d by g rea t r ev iews , s u c h as 
Bruce Kirkland's review in the T o r o n t o 

division of Central Television, expressed 
grea t in te res t in I m p o l i t e . T h e y p ro -
posed a deal based on commiss ion for 
t h e U . S . m a r k e t . A d d i t i o n a l l y , t h e y 
w o u l d act as agen t for t he rest of the 
world on any television rights, excluding 
C a n a d a . M a s s e y l e a n e d t o w a r d s th i s 
deal, which promised no up- f ron t guar-
antees, but had the chance of delivering 
m u c h more down the road. Central also 
represents a certain kind of quality prod-
uct, and al though there is no guaranteed 
sale to Central 's television arm, its repu-
tation in the world marketplace is well-
respected. (At the t ime of this writ ing, 
no firm deal has been conc luded , b u t 
Massey is optimistic.) 

In C a n a d a , there was interest f r o m 
C i n e p l e x O d e o n F i lms for t hea t r i ca l 
rights and C B C - T V made an offer for 
n a t i o n a l b r o a d c a s t . N e i t h e r of t he se 
offers, however, were wha t Massey was 
looking for, so he is working on syndi-
cating the film himself country-wide. 

" W h a t s t r ikes m e t h e m o s t , " says 
Massey, " a b o u t this exper ience is t he 
a lmost total hands-of f a t t i tude of B.C. 
Film. T h e budget was a straitjacket bu t 

A Dav id Hauka S u n call ing I m p o l i t e , 
"one of the smar tes t , f unn ie s t , oddes t 
Canadian movies ever," Massey believed 
h i s i n s t i n c t s w e r e c o r r e c t . A t t h e 
T o r o n t o fes t ival , h e t a lked a b o u t to 
about 50 distr ibutors and agents about 
territories outside of Canada . Al though 
several were keen on the film, they were 
small outfits and Massey decided to hold 
out for a better deal. 

T o M a s s e v ' s d e l i g h t , B r i t a i n ' s 
Cen t ra l Televis ion Enterpr ises , a sales 

nary a peep was h e a r d f r o m ou r sole 
financier and executive producer dur ing 
the process. Instead of juggling five or 
10 sources of money and as many sets of 
approvals, we could simply focus on the 
job." This is a luxury that few Canadian 
films, indeed few films at all, enjov. H E 
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